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This presentation contains forward looking statements which are estimated based

on the current status of B‘IN LIVE CO., LTD. and general economic conditions.

The forward looking statements involve certain risks and uncertainties that could

cause actual results to differ materially from those contained in the forward looking

statements. Potential risks and uncertainties include such factors as general

economic conditions, foreign exchange fluctuations, rising costs, competitive

products and pricing pressures and regulatory developments.

Forward-looking statements involve significant risks and uncertainties, should not

be read as guarantees of future performance or results, and will not necessarily be

accurate indications of whether or not such results will be achieved.

B‘IN LIVE CO., LTD. expressly disclaims any obligation to review, update or

correct these materials after the date thereof. B‘IN LIVE CO., LTD. may update,

amend, supplement or otherwise alter the information contained in any such

materials by subsequent presentations, reports, filings, or other means without

notice. This presentation may not be stored, copied, distributed and transmitted.
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Introduction of the company



我們是誰?
Who We Are?



B’IN LIVE is one of the few professional teams in Taiwan that can take charge of the production of 

events such as concerts and award ceremonies. It excels at integrating musicality and entertainment, is 

bold in research and development, and effectively integrates creativity, execution, and software and 

hardware planning to create unique and novel program content for customers, bringing shocking and 

moving sensory experiences to the audience.We are composed of a group of creative, thoughtful and 

executive performance professionals.

We mainly undertake various performance activities at home and abroad, including concerts, music 

festivals, commercial performances, etc. We have undertaken more than 10,000 events of all sizes. 

Every day around the world, there are performances that Bing Creation participates in. Not only has it 

won praise and recognition from various record companies and partners, it has also received the trust 

and praise from foreign performance teams visiting Taiwan, and has created many classic concert tour 

records in the Chinese music scene.

The B’IN LIVE team has a worldview of striving for excellence and adheres to the belief of operating 

with integrity and acting rigorously. In recent years, we have cooperated with outstanding software 

and hardware companies in various countries, aiming to respect intellectual property rights, help each 

other and promote better and more exciting concerts around the world.

From a Microphone
To a Stage

Who We Are?



Since 2014 SEP.B’IN LIVE  (HONG KONG)

CO., LTD.

B’IN LIVE  (SHANGHAI)

Stage Production Co., Ltd.

Since 2015 MAR.

Since 2019 NOV.B’IN LIVE JAPAN

SINCE 2014 JAN.

PUBLICLY TRADED 2018 FEB.
Chill-Chill Co., Ltd.

Public relations marketing integration

Software market ing planning service execution /  Event planning & 

Advert is ing service

Me Music International Ltd.

Artist Management

PhotoTaxis Co., Ltd.

2D & 3D Animation Production

Live In Live Entertainment Ltd.

Produce concerts and other l ive performances

Empty Shells Pictures Co., Ltd.

Video Production / Media Design

Sheng San San Co., Ltd.

Program Planning & Production / Concert /  Visual Packaging /

Video Design

Company Timeline

Since 2021 JUL.SHOWIN(BJ)(GZ)

CULTURAL COMMUNICATIONS CO., LTD.

ENCHANTING (HONG KONG)

Cultural Entertainment Co., Ltd

Investment 2025 FEB.

Victory Steel Structure Ltd.

Stage structure engineering





Independent

Operation

Vertical

Integration

Concerts

Music Festivals

Galas

Awards Ceremonies

Themed Exhibitions And Forums

Original IP Events

IP Licensing

Studio Related Equipment

Event Organizing

As Long As It′s a Performance   Its Within B′IN′s Services 



What We Can Do?

Design

Visual Design 

Lighting Design 

Stage and Set Design 

Space Design 

Audio Design 

Event Planning

Cross-Platform Marketing Resource Integration 

Ticketed Show Integration planning

Integration 

Production

Concert Production 

Music Festival/Award Ceremony Production 

Online Performance Production 

Exhibition Forum Production

New Media Integrated Production

Technical Solutions

Technical Integration

Domestic and Overseas Hardware Engineering Coordination

Equipment Leasing

Lighting Engineering 

Audio Engineering 

Studio Engineering 

Video Engineering 

Structural Engineering 

Music Instrumental Engineering

Independent
Operations

OR

Vertical
Integration

Event Producer

Rental of Service



Industry Overview



Popular Music Industry Relationship Diagram

台灣流行音樂產業2020年總營業額為197.07億元。

資料來源： 2024年台灣文化內容產業調查報告。



Overview of the total revenue of Taiwan's pop music industry 

台灣流行音樂產業2020年總營業額為197.07億元。

資料來源：2024年台灣文化內容產業調查報告。



Overview of Taiwan's Pop Music Industry's Total 

Revenue and Domestic/Export Statistics

台灣流行音樂產業2020年總營業額為197.07億元。

資料來源：2024年台灣文化內容產業調查報告。



Overview of Taiwan Pop Music Showcase 

台灣流行音樂產業2020年總營業額為197.07億元。

資料來源：2024年台灣文化內容產業調查報告。

In 2024, a total of 9,944 pop music events 

were held in Singapore (9,912 in Mandarin 

and 752 in non-Mandarin), representing a 

39.39% increase compared to 2023.

The number of Mandarin events increased 

by 2,624, a 40% increase from 2023; the 

number of non-Mandarin events increased 

by 186, a 33% increase.

The significant increase in the total number 

of events was mainly due to:

1.The launch of new tours by domestic and 

international musicians after the pandemic;

2.The opening of new venues in 2024; 

3.And the active organization of outdoor 

events including music performances such 

as markets and music festivals by 

government agencies at all levels.



Location distribution of Taiwan performance activities

資料來源：2024年台灣文化內容產業調查報告。



Overall Industry Profile - China's 
Performing Arts Market



Overall Industry OverviewChina's
Performance Market - Large-Scale 
Commercial Performances

19



Overall Industry Overview2025 China 
Performing Arts Market - Large-Scale 
Concerts

資料來源：中國演出行業協會 燈塔專業版



As of September 2026, over 1,300 large-scale concerts with more than 5,000 attendees have been held nationwide, 
and the total number is expected to exceed 2,600 for the year, representing a year-on-year increase of approximately 
13.06%, with the market size potentially exceeding 100 billion yuan.

The concert market in 2026 will exhibit two significant characteristics:
1. Increased polarization: Top artists will see sold-out shows; mid-to-lower-tier artists may face cancellations or 

postponements. Approximately 20% of top artists contribute 80% of the ticket revenue. The trend in concerts is 
that top artists will receive more resources and higher ticket prices, creating a "survival of the fittest" situation; 
mid-to-lower-tier artists will face more severe market competition, and some projects may be forced to be 
cancelled or transformed. Price stratification will also become more pronounced: high-priced tickets for top artists 
will continue, while ticket prices for mid-to-lower-tier artists may see a decline.

2. A concentrated surge in nostalgia: Artists from the memories of those born in the 70s and 80s, such as Xu Huaiyu, 
Meng Tingwei, and Wang Xinling, will make a concentrated "comeback" performance. To cater to diverse audience 
needs, the "nostalgia wave" will continue, with tours by artists from the 70s and 80s becoming a new growth driver 
for the concert market.

For artists, concerts are not only a stage for musical performances but also crucial channels for monetizing commercial 
value and maintaining fan relationships. The concert market is evolving from a single form of entertainment 
consumption to a comprehensive consumption system encompassing "food, clothing, housing, transportation, 
tourism, shopping, and entertainment."

China's performance market in the first 
three quarters of 2026



Operation performance



















Financial overview



REVENUE

NET PROFIT

4,372,964

511,021

2025

838,370

-87,820

2021

(pinyin)

1,302,644

-13,764

2,558,560

294,797

2022 2024

3,146,147

284,416

2023

UNIT:NTD thousand

Revenue and Profit



Revenue and Profit of 2026
UNIT:NTD thousand



Statement of Comprehensive Income 
Unit : NTD thousand

Item
2026

Six months ended 
June 30

2025
Six months ended 

June 30
Growth Rate

REVENUE 2,158,509 1,791,454 20.49%

GROSS PROFIT 517,114 300,331

GROSS PROFIT RATIO 23.96% 16.76%

OPERATING EXPENSES 139,014 111,622

PROFIT FROM OPERATIONS 378,100 188,709

Operating Profit Ratio 17.52% 10.53%

NET PROFIT 267,783 137,702 94.47%

BASIC EARNINGS PER SHARE 4.63 3.34 38.62%



Quarterly profit of 2026
Unit : NTD thousand

2025

2026

9.13

4.63+x+y

Full year

0.23

1.42

Q1

3.17

3.21

3.1

x

Q2 Q4

2.63

y

Q3



Future prospect



Core development and potential

Overseas business
expansion

Live events
organization

Technology upgrade

《Bin LIVE niche》

Creativity Design
Software and hardware integration

Production Service
Hardware  engineering

In response to change, we upgrade and evolve, then create infinite possibility

Large-scale
event planning
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